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Target market…target market...target market. Everyone says you need to have a target 
market and we all know this. And we all have some vague to general idea of who our 
target market is.  
 
But have you really sat down to think about how in-depth understanding of your market 
has a direct effect on the degree of your online success?  
 
When you know EXACTLY who you’re creating content for and marketing to, it is 100% 
easier to get them to say yes to that purchase. This guide provides you with 15 things 
you need to know about your market to simplify the selling through content process. 
 
 

Before You Get Started… 
 

This guide is provided by the Contentrix Persuasive 
Writing Training that takes you through everything you 
need to know to get your audience to do exactly what 
you want – and they’ll even think it was THEIR idea.  
 
If you find this resource to be helpful, be sure to drop by 
and learn how we can help. More engagement and 
increased sales is our goal for you. 
 

 
What is a Target Market…REALLY? 

 
If you read traditional materials about target market, they talk about “demographics”, 
“psychographics” and use other fancy terminology. Those are definitely useful 
categorizations, but we’re going to make this super simple and divide our target market 
characteristics into two main categories. 
 

 Things about Your Target Customer: These are things like gender, age, 
income, occupation, core beliefs, etc. that are useful for selling any type of 
product and we’ll tell you exactly how to use this information. 
 

 Things about Your Target Customer AND Your Product: Many target market 
lessons stop at the first category and fail to connect the target customer with the 
actual product being sold, even though this is the most important thing at all.  
 
Your prospect’s age, religion and gender matter don’t really matter unless you 
understand how your target customer relates to your product. If you can 
complete these pieces of the puzzle, you’re going to leave your competition 
eating your virtual dust.  
 

So let’s start digging into this… 
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Things to Know about Your Target Customer: 
 
The first thing you need to do is to get to know your customer and start to understand 
the basics and what makes them tick. While it’s not always easy to lump everyone into 
specific categories, it’s good to have a defined picture of who your target market is. The 
more you can define your market, the easier it is to present them with content and 
products they want. 

 
TIP: Realize that while your central blog and main business may have one key target 
market, you may find your product of interest to a number of different groups. 
Understanding all the different parts of your audience can help you create targeted 
content for different audiences and specific landing pages to reach these markets.   

 
 Where they live: How specific you need to get will depend on the nature of your 

business and product. For example, if you market locally, you might pinpoint 
certain cities or parts of town that are characteristic of your target market. On the 
other hand, if you sell to an international online market, having a good 
understanding of the countries of your customers can be a great help.  

 
Knowing where your customer lives can help you connect to your audience by 
understanding current events, social concerns, culture and more. Be sensitive to 
this and you set yourself apart.  
 

 Occupation: What type of job does your ideal customer have? Are they 
professionals, laborers, homemakers or service workers?  

 
Knowing what your customer does for a living will help you understand more 
about their daily life, what goals they may have and challenges they face.  

 

 Family status: Are they married? Do they have kids and how many? How old 
are their kids? 

 
Knowing family status will help you understand any certain needs and 
considerations your customer may make in purchasing your product. For 
example, people with very young children have very different needs from people 
with grown children who have moved out of the home.   
 

 Gender: This one is pretty simple…are they male or female? 
 

While you may choose to market to both genders, marketing to one allows you to 
target your market further and create a deeper connection through your content 
and marketing. As the often quoted book title by John Gray, PhD  goes, “Men are 
from Mars, Women are from Venus” and they each have their own unique needs 
and habits when it comes to purchasing products.  
 

 Age: How old is your typical customer? Are they under 30 or between 35-50, 
etc.?  
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Knowing your customer’s age will help you understand their generation better. 
You’ll know things they grew up with, what they can relate to and what their 
current life concerns may be. Couple this with their family status and you have a 
ton of information at your fingertips.  

 

 Family Income: What is your average customer’s family income level? Do they 
have a lot of disposable income or are value and pricing a big concern? 

 
Your marketing should intuitively include a consideration of income. Showing 
how your product saves money or time, for example, even if it’s not the cheapest, 
can help you connect with an audience who is concerned about price. For target 
markets with more disposable income, you may focus on showing the luxury and 
perhaps the prestige of your product. Be aware of what your audience needs and 
show that through your writing.  

 

 Education: What level of education has your average customer completed? 
High school, college or more? Are they subject matter experts related to your 
niche? 
 
Level of education will affect your communication with your target market in 
terms of the language and jargon you might use. Education might have an effect 
on how you explain the benefits of your product as well. For example, if you are 
selling a laptop bag to a college student, the features you highlight may be 
different than those you showcase to a working professional.  
 

 Core beliefs: Core beliefs can include religion, political views, opinions on key 
issues, etc.  

 
While you may not be discussing religion or politics directly, understanding these 
beliefs can be very important. For example, if your readers tend to be 
conservative politically, you can shape your discussions and highlight product 
benefits that would appeal to such an audience. 

 

 Hobbies / Interests: Knowing the types of hobbies and interests of your target is 
sometimes directly related to product, but sometimes indirectly. For example, if 
you teach people how to make money from home, knowing what they want to do 
with their freedom from the workplace can be key in your marketing. 

 

 Level of tech savvy: Online technology is moving at a fast pace and generally 
speaking, the Internet audience of today is far more advanced than just 5 years 
ago. That’s actually good news for online content providers and sellers. In many 
markets, they are comfortable with online ordering and downloading files, but it 
may not always be the case. 
 
Understanding the tech savvy of your audience is important so you can explain 
various technological terminology, provide instructions for downloads, ordering 
your product, etc. While it’s always a good idea to provide detailed instructions 
and assurance, understanding this about your target market will guide you in how 

http://contentrix.com/persuasive


15 Things to Know about Your Target Market to Immediately Boost Your Sales                             

 

 
Get Your Website Visitors to Readily and Happily Say YES! at http://contentrix.com/persuasive  

Copyright 2011-2014 Contentrix.com, All Rights Reserved 

 
5 

to provide this guidance.   
 

As you can see, there is a lot of useful information to be gleaned from this exercise. All 
the characteristics of your target market can have a direct effect on the products you 
promote and how you promote them. Start thinking about this more consciously as you 
write and you’ll start seeing a difference in the way people respond. 
 
Now that we have the general characteristics down, let’s talk about how we can really 
dig deep and understand our audience in relation to the products we are selling… 

 
 
Things about Your Target Customer AND Your Product 
 
These 5 characteristics are crucial and help you figure out what kind of content to create, 
how to demonstrate and sell your products or those you recommend through affiliate 
links. You’ll notice that these characteristics relate back to the general ones we 
discussed earlier, but now we are connecting them more closely to our products.  
 
This is the key to this target marketing puzzle.  
 
Now let’s look at this… 

 

 What are their goals?: What does your target market want to achieve in relation 
to your product?  
 
For example, if you have a blog about baseball pitching and you recommend an 
information product that teaches people how to improve their pitching, think 
about what your readers want to achieve. Do they want a faster pitch? Do they 
want to get better at keeping batters off balance? Understand this and it will be 
easier to promote that product. 
 

 Why do they have these goals?: Often more important than the goals 
themselves, is WHY they have these goals. If you understand the motivation of 
your target market, you know what makes them tick and why they do the things 
they do.  

 
For example, if you have a site about homeschooling, you need to understand 
why your audience has chosen or is considering homeschooling. Do they want to 
avoid the unsafe public school system? Are they promoting traditional values 
they don’t feel are taught in schools today? Dig deep and know the why because 
this will often be your clincher when it comes to connecting with content and 
recommending a product successfully. 
 

 What frustrates them?: Frustrations can cover a wide number of things from 
frustrations with achieving their goals to frustrations with the products available 
from your competitors. Know what irks them and you can show them how your 
products can help overcome those frustrations. 
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A couple of examples… 
 

If you are in the weight loss market, you know there are tons of frustrations your 
target market faces with weight loss. Whether it’s temptation, convenience foods 
with a hectic lifestyle or being bombarded with unrealistic body images, there are 
a lot of obstacles to weight loss. Knowing these can help you relate to your 
audience and sell more helpful products.  
 
When it comes to frustrations your target market has with competitors, you can 
really position yourself at an advantage here. For example, in the cell phone 
market, products with contracts and limits can be frustrating and the company 
that positions themselves as a no-contract company with unlimited plans can 
stand out in the crowd. How can you do the same for your market?  
  
 

 Why do they choose to connect with you?: A lot of people don’t take the time 
to consider this question. The Internet is probably inundated with content 
publishers in your niche, yet some people come back to you over and over again. 
It’s awesome, isn’t it? 

 
You need to know why they keep coming back, so that you can serve your 
current audience better and continue to attract more ideal prospects as well.  
 
If you don’t have a clue why, just ask. Create a quick 1-question survey or an 
open blog post for your readers to leave comments for you. Tell them you want to 
do more of what they like, so you want to know why they are a regular reader of 
their content. Easy peasy. 
 

 What keeps them from spending money?: Overcoming the objections of your 
prospect before they even come up is key to online sales. You’re not face to face 
with your prospects and they can’t tell you, “Well, I’m not sure about this 
because…” Instead of telling you, they click away. That’s why you need to know 
why your target market might object to spending money on your product. 

 
A few possible reasons your market may not want to spend money on your type 
of products: 
 

o They think it’s too expensive. If you understand your target audience, 
you know what makes them tick. Highlight the benefits that will help them 
achieve their goals and help them achieve the WHY for those goals. For 
example, if your product actually helps people save money over the long 
term, show them these figures. If they want to save money for a family 
vacation or retirement, you can show how your product helps them 
achieve this.  
 

o They think it’s too cheap. On the flip side, some prospects will turn 
away if they think a product is too inexpensive – particularly for markets 
that are looking for what they consider to be quality or luxury. Make sure 
that your product pricing reflects what your target market generally 
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expects.  
 

It’s okay to make special offers and price lower, but you may need to 
justify the need for the pricing. For example, “We’re willing to practically 
give this away for free because we know that once you try it, you’ll be 
back for more.” 

 
o They are concerned they will purchase it and it’s not what they 

expected. If your market isn’t very tech savvy and are new to the online 
shopping experience, you may need to go to the extra mile to put them at 
ease. And regardless of tech savvy, you can always use money-back 
guarantees, display security seals, association seals or whatever you 
have that will give your market the assurance they need to buy from you 
in confidence.  

 
o They aren’t sure if your product is the best available. You understand 

your customer’s needs and you should have an understanding of the 
competitor’s products, so do the comparison for them. Show them your 
product suits their needs and relate it to their goals and WHY they have 
those goals. Product comparisons and in-depth reviews are high-value 
content that your readers will appreciate and readily search for.  

 
While you may not have all the answers about your market today, working toward 
understanding your target audience is an important, ongoing journey. Both you and they 
will evolve as time goes on and if you continue to keep growing your understanding of 
them, you can certainly grow your bank account right along with it.   
 

 
Tools to Get to Know Your Market 
 
You’ll notice there has been no math in this short guide and you really don’t have to 
crunch numbers and dig into stats.  
 
The beautiful thing about a small online business is that you don’t have to be slave to 
some huge organization’s stats. Instead, you have some leeway to mold and shape your 
target audience into what you’d like them to be. Coupled with the power of content 
marketing, you can really reach specific audiences that are your idea audience and 
ultimately, your ideal customer as well.  
 
As a fictional example, if marketing stats say that the average consumer of iPhone and 
iPad accessories are between the ages of 20-35, male and have an average income 
between $25,000-48,000 per year…you aren’t doomed to market to that segment only or 
at all.  
 
If you have found that your tech blog targeted at professional women with young children 
is into iPhone and iPad accessories, then you are free to market to them with all your 
heart’s content. And because you decided not to fit the average mold, you’ve carved out 
a niche for yourself that may just eliminate a lot of your potential competition.  
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So keep that in mind when you explore published stats of certain markets. You are free 
to explore and test out new areas. You may be surprised by your success!  
 
If you are looking for stats, you can use published market data from private companies 
like Quantcast.com, Comscore.com, Geolytics.com or go straight to Census.gov, but 
they give you a limited view to really deepening your understanding of your specific 
niche.  
 
Instead, let’s look at some powerful ways to really understand what makes your specific 
market tick and will help you answer a lot of the questions posed in this guide.  
 
Your Customer Stats: Your customer database is a wealth of information. Even if you 
collect only basic data about your customers, you can find their geographic location, see 
their buying habits, figure out their gender, etc. Through further data collection or 
through opportunities to talk to your customers (webinars, your blog, etc.) you can get 
even further information about them.  
 
Website Statistics: Your web stats likely show you a lot about your visitors. You can 
find out what countries they come from, what browsers they use, what pages they like 
best, what keywords they click to visit you and more.  
 
Click and Conversion Stats: If you aren’t collecting click through and conversion data, 
it’s time to start. You need to know what content and products interest your readers and 
what makes your readers buy. Once you have these things in place, you gain invaluable 
insight into how to improve your relationship with your target market.  
 
Surveys: While we’re not necessarily fans of surveys that try to find out what type of 
products your customers will buy and how much they will pay (because what customers 
say they will do and what they actually do are usually vastly different), we do like surveys 
that help us get to know our audience. Ask your readers why they like you, what their 
goals are, why they have their goals and what frustrates and motivates them.  
 

TIP: Keep your surveys short and simple…and add a little incentive for 
completing the survey. Long surveys that don’t seem to benefit the user are less 
likely to be completed.  

 
Comments on Your Blog: Conversations with your readers can be very insightful. Pay 
attention to what your readers say, what their goals are, why they have them, their 
frustrations and more.  
 
Comments on Other Blogs: If you don’t have very active conversations on your blog, 
no need to sweat it. Take a look at other blogs who reach an audience similar to your 
ideal target market and start gaining an understanding of them.  
 
Social Media & Forums: Use the search functions and join targeted groups to 
understand your market better. Don’t spend a ton of time on this one or you could get 
lost for days, but do observe and ask questions to deepen your knowledge of what 
makes your market tick. 
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User Reviews: Checking sites like Amazon.com for user reviews can give you some 
insight into what people think of products, why they like them and why they may not like 
them. With reviews, you have limited details about the customer writing the reviews, but 
they can still be a wealth of information when you can see trends and look for ways to 
improve the customer experience. 
 

 
What Should You Do Now? 
 
If you’re spending a lot of time slaving over creating content, getting it out there and 
hoping something will stick, step back for a moment.  
 
Cut back your to-do tasks for a bit and instead start truly getting to know your target 
market. Incorporate what you learn into your audience into your content and how you 
promote products. You’re going to find that less is a whole more when you actually 
TARGET what you’re doing.  
 
If you’re still in the process of growing your audience, don’t worry. You’re going to get 
there. Start engaging the readers you do have in more conversations, observe and even 
engage them on other blogs, social sites and more. It doesn’t have to be a time 
consuming process, just a little bit each day. Just make sure to USE what you learn 
about your market in your content and promotions.  
 
 

Still Need More Help?  

We’ll Show You How to Use the Power of 
Persuasive Writing to Connect with Your 

Audience and Sell More Stuff   

If you still have more questions, want 
to know how to sell more through 
content and copy…and to get even 
more templates and guidance you 
need to succeed…we’d love to help.  

Join Alice Seba for our Contentrix 
Persuasive Writing Training and 
educate your audience and sell more 
products with confidence. 

See you there!  
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